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Product Name and Description
1. Name of the product

__________________________________________________

2. Description of product

________________________________________________________________________________________________________________________________________________________________________________________________________
3. Reasons for choosing this product

________________________________________________________________________________________________________________________________________________________________________________________________________
Packaging

Draw a picture of the packaging here:


Write a description of the packaging

_____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
Slogan and Jingle
A slogan is a short phrase or sentence.  It may have the features above, but it doesn’t usually have any music. A jingle is a short song with words and music.  

Jingles and slogans should be short and easy to remember.  You can make use of the following features in your jingle or slogan:

· Rhyming words:  The last word in each line has the same sound (this could also follow a pattern, eg alternate lines)

· Alliteration:  Many words start with the same letter

· Repetition:  The product’s name or some other words appear again and again

If you cannot think of a tune for your jingle, you can use a familiar tune like “London Bridge” or “Clementine”.  You could even use a Chinese or Canto-pop tune!  
Write the slogan for your product here:

__________________________________________________________________________________________________________________
Write the words of the jingle for your product here:

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

Planning for the TV advertisement
Which advertising strategy are you going to use?

__________________________________________________________________________________________________________________
What kind of people do you want to attract to buy the product?

__________________________________________________________________________________________________________________
What message are you going to put across?

__________________________________________________________________________________________________________________

Describe briefly the storyline of your advertisement.

___________________________________________________________________________________________________________________________________________________________________________

Storyboard for the TV advertisement 
	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	


Marking Scheme for the Healthy Snack Project

	Item
	Poor                                                                                                       Excellent

	Product name, description and reasons for choosing
	Very little thought has been given.  Target audience not clear.  No explanation of the reason for choosing this product
	1       2       3      4      5
	Much thought has been given to the choice of name. Product design shows originality.  Reason is sensible and clearly explained.

	Design of packaging
	Packaging is not attractive and gives no detail about the product.  The target audience is not considered in the design.
	1       2       3      4      5
	The packaging is attractive and carefully done.  The design is suitable for the target audience. The packaging gives additional details about the product.

	Slogan or Jingle
	The slogan and/or jingle are very brief and grammatically incorrect.  There is no attempt at rhyme, rhythm, or making the words interesting
	1       2       3      4      5
	The slogan and/or jingle are well thought-out and create interest in the product.  Alliteration, rhyme and/or repetition have been used with a clear purpose.

	Storyboard
	The storyboard is brief and the ideas are not carried through in a logical way.  There is very little dialogue which does not match the pictures well.
	1       2       3      4      5
	The storyboard is clear and well-presented.  The pictures match the text well.  The text is interesting and grammatically accurate.  The story line is clear and logical.  There is some attempt to use advertising strategies.

	Performance
	The group are not ready to present the advertisement.  They do not know what their roles should be or how to carry out the task.
	1       2       3      4      5
	The group are ready and know their roles clearly.  Each person is well-prepared.  The group members act confidently and can be clearly heard.  The message of the advertisement, the product and its special features are clear to the audience.

	Teamwork (in preparation and performance)
	The group cannot collaborate well and there are disagreements which they cannot solve.  The members are disruptive and do not try to work together to finish the task.
	1       2       3      4      5
	The group work well together and every member of the group makes a clear and valuable contribution.  When there are disagreements, the members can solve them by discussing what to do.























