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	Topic Overview

	Topic
	BAFS Elective Part – Business Management Module – Marketing Management 
M07: Marketing Research

	Level
	S5/S6

	Duration
	2 lessons (40 minutes per lesson)


Learning objectives:

1. To recognise the importance of marketing research;
2. To understand the steps in the marketing research process; and
3. To understand basic principles in designing marketing research

Overview of Contents:
Lesson 1

Marketing Research Design (Part I)
Lesson 2

Marketing Research Design (Part II)
Extended Learning Activities: 

· Setting questions in a questionnaire 

· Data Analysis 
· Preparation of Research Report
Resources:

· Topic Overview and Teaching Plan

· PowerPoint Presentation
· Student Worksheet 
· Answers to Student Worksheet

Suggested Activities:
· Group Discussion
· Selection Game
· Sequencing Game
· Case Study

· Design and Conduct Questionnaire Survey (Extended Learning Activity)
	Lesson 1

	Theme
	Marketing Research Design (Part I)

	Duration
	40 minutes


Expected Learning Outcomes:

Upon completion of this session, students will be able to:
1. Explain the importance and major objectives of marketing research;
2. Describe the process of conducting a marketing research;

3. Set marketing research objectives; and 
4. Understand different data collection methods.

Teaching Sequence and Time Allocation:

	Activities
	Reference
	Time

Allocation

	Part I: Introduction

	· Teacher begins the lesson by asking students if they agree with the statement“Common sense of an experienced businessman is as good as, if not better than, findings from marketing research.”
· Activity 1: Research or not?  
· Ask students to discuss the above statement and then write down their views in the student worksheet. 
· Teacher wraps up the activity by stating that marketing research is common and important for business decision-making. 
	PPT#1-3
Student Worksheet 
p.1
	5 minutes

	Part II: Content

	· Teacher leads students to think about how to start doing marketing research.
· Activity 2: Marketing research process
· Students arrange the correct sequence of a simple marketing research process 
· Teacher provides and explains the correct order. 
· Students are reminded that the steps to conduct a marketing research may vary among different surveys. 
	PPT#4-6

Student Worksheet 
p.2
	6 minutes

	· Teacher explains that the first step in the marketing research process, that is, defining the problem. In practice, it means clarifying the specific marketing research objectives.
· Activity 3: Marketing research objectives 
· Students are asked to distinguish marketing and non-marketing objectives.
· Teacher concludes the activity by stating the objectives of most marketing research is to understand the market and effectiveness of marketing mix.
	PPT#7-10

Student Worksheet 
p.3
	6 minutes

	· Activity 4: Case Study

· Students should read the case of a traditional Chinese oil, “Fah Heung Yoew 花香油” and then complete the relevant tasks.

· As the new Assistant Marketing Manager of the company, students should define the problem of ‘Fah Heung Yoew花香油’ and suggest 2 marketing research objectives for the case.
· Teacher shows suggested examples to students and reminds them that the objectives must be relevant to the specific marketing situation or campaign.
	PPT#11-13
Student Worksheet pp.4-5
	10 minutes

	· In Step 2 of the marketing research process, teacher explains that both primary and secondary data are needed to achieve marketing research objectives.
· Inspire students to name the kind of information that might be found in secondary data.
	PPT#14-16
	3 minutes

	· In Step 3 of the marketing research process, teacher stresses that it is important for company to collect primary data for specific business situations.

· Activity 5: Select the type of data collection method
· Different data collection methods are shown and students are asked to match the techniques/tools and appropriate situations in this activity.
	PPT#17-18

Student Worksheet 
pp.6-7
	8 minutes

	Extended Learning Activity (1): Setting questions in a questionnaire 
· Teacher explains that questionnaire survey is a more appropriate method to collect views of consumers in the case of “Fah Heung Yoew 花香油”. Teacher then introduces to students different types of questions used in a questionnaire;
· Asks students to develop their own questions in a questionnaire for the case of “Fah Heung Yoew 花香油”.
	PPT#19-27
Student Worksheet p.8
	10 minutes

	Part III: Conclusion

	· Teacher wraps up the lesson by recapping the important objectives and steps of conducting a marketing research. 
	PPT#28
	2 minutes


	Lesson 2

	Theme
	Marketing Research Design (Part II)

	Duration
	40 minutes


Expected Learning Outcomes:

Upon completion of this lesson, students will be able to:
1. Identify various sampling techniques; and
2. Apply basic principles for designing marketing research: data collection methods and sampling techniques. 
Teaching Sequence and Time Allocation:

	Activities
	Reference
	Time

Allocation

	Part I: Introduction

	· Teacher starts the lesson by reminding students that 6 steps in a simple marketing research process.
	PPT#29
	5 minutes

	Part II: Content

	· Teacher explains to students that Step 4 of marketing research process is to determine sample size and sampling technique which includes deciding the number of samples and the selection of sampling technique.

· Teacher firstly helps students to understand the meaning “samples”, and then introduces different types of sampling technique to them.
	PPT#30-32
	5 minutes

	· Activity 6: Sampling techniques
· Teacher asks students to complete the Matching Game.
· Teacher provides and explains the answers to enhance students’ understanding on different sampling techniques
	PPT#33-34
 Student Worksheet 
p.9
	10 minutes

	· Teacher recaps the first 4 steps of conducting a marketing research covered, then begins the discussion on Step 5 “collect and analyse data”.
	PPT#35-36
	5 minutes

	· Extended Learning Activity 2 (a follow-up exercise of Extended Learning Activity 1)
· Ask students to use the questionnaire developed in Extended Learning Activity 1 to conduct a survey on “Fah Heung Yoew 花香油”. The data collected will be used in the next activity. 
	PPT#37
	3 minutes

	· Extended Learning Activity (2a-c): Data analysis
· Teacher demonstrates how to 

(a) analyse ratings with percentage distribution; 

(b) analyse ratings with averaging; 

(c) analyse survey results in crosstab table, and 

answer relevant questions.

· Following teacher’s example, students should analyse the research data they have collected on “Fah Heung Yoew 花香油” with the basic techniques introduced in this activity. 
	PPT#38-46
Student Worksheet pp.10-12
	20 minutes

	· Teacher explains that the last step in marketing research process “prepare research report” is to summarise research findings and make recommendations based on the research results. 

· Extended Learning Activity (3): Making recommendation based on research results
· Students are required to take the role as the Assistant Marketing Manager of the Fah Heung Yoew Company and make recommendations based on the research results from previous analyses.
· Invite students to share their views in class and teacher gives comments. 
	PPT#47-49
Student Worksheet p.13
	12 minutes

	Part III: Conclusion

	· Teacher concludes that the quality of the recommendations in the research report depends how well each step in the marketing research process is set, with sufficient business knowledge and experience.
	PPT#50-51
	5 minutes


*** Shaded parts are extended learning content, which is optional for teaching***
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