Topic M10: Traditional Marketing and E-Marketing Strategies                        Topic Overview P.5

	Topic Overview

	Topic
	BAFS Elective Part – Business Management Modules– Marketing Management

M10: Traditional Marketing and E-Marketing Strategies

	Level
	S5 / S6

	Duration
	2 lessons (40 minutes per lesson)


Learning Objectives:

1. To understand the basic concept of e-marketing;
2. To differentiate the strengths and weaknesses between traditional marketing and e-marketing; and
3. To apply e-marketing strategies on products and services

Overview of Contents:

Lesson 1
What is E-Marketing?

Lesson 2
Application of E-Marketing Strategies
Resources:

· Topic Overview, Teaching Plan and Answers to Student Worksheet
· PowerPoint Presentation

· Student Worksheet 

· Answers to Student Worksheet 

Suggested Activities: 
· Debate

· Group Discussion

· Case Study
· Problem Solving
	Lesson 1

	Theme
	What is E-Marketing?

	Duration
	40 minutes


Expected Learning Outcomes:

Upon completion of this session, students will be able to:
1. Identify the various formats of e-marketing; 
2. Explain the basic concepts of e-marketing strategy; and  
3. Differentiate the strengths and weaknesses between traditional marketing and e-marketing.

Teaching Sequence and Time Allocation:

	Activities
	Reference
	Time Allocation

	Part I: Introduction

	· Teacher begins by asking students “What is e-marketing?” and invites volunteers to express their thoughts.
· A local portal website with internet advertisements (e.g. Yahoo Hong Kong https://hk.yahoo.com/ ) is shown and students are asked if it is an example of e-marketing.
	PPT#1-3
	5 minutes

	Part II: Content

	· Activity 1: Traditional Marketing or E-Marketing
· A list of media choices is provided in the student worksheet. Students are asked to identify whether these channels of communications are traditional or e-marketing media. 
· For traditional marketing media, students should suggest how they can be adapted to e-marketing and explain how this can help accomplish specific marketing activities. 
· Teacher concludes the activity by explaining the definition of e-marketing and reveals the correct answers to Activity 1. 
	PPT#4-7
Student Worksheet p.1
	10 minutes


	· Activity 2: Debate - E-marketing promotions are more effective than traditional promotions 
· Students form into two groups, supporting traditional marketing and the other supporting e-marketing.
· Allow 8 minutes for students to discuss in their groups to develop arguments and fill-out the worksheets.  
· Each group should nominate two representatives to participate in the debate. And each representative will have 2 minutes to present his/her views and arguments. At the end, each group will have 2 minutes to draw conclusion. 
· Students will vote for the winning team and teacher concludes the debate. 
	PPT#8-10
Student Worksheet 
pp.2-4
	20 minutes

	Part III: Conclusion

	· Teacher sums up the key concepts covered in the lesson and briefs students to prepare for the next lesson by completing Activity 3 – Case Study on a traditional business planning to expand its customer reach broaden consumer base in other districts of Hong Kong.. 
	PPT#11
Student Worksheet 

pp.5-6
	5 minutes


	Lesson 2

	Theme
	Application of E-Marketing Strategies

	Duration
	40 minutes


Expected Learning Outcomes:

Upon completion of this session, students will be able to:
1. Apply various e-marketing strategies on products and services; 
2. Recognise the effectiveness of diverse e-marketing strategies; and
3. Understand the importance and impact of e-marketing in business environment.

Teaching Sequence and Time Allocation:

	Activities
	Reference
	Time Allocation

	Part I: Introduction

	· Activity 3: Case Study: Promotion through e-marketing
· Teacher begins the lesson by inviting students to present their answers. Teacher addresses and justifies the correctness of students’ choices.
· Teacher concludes the activity by explaining the reasons for promoting through e-marketing in this case. 
	PPT#12-15
Student Worksheet

pp.5-6
	10 minutes

	Part II: Content

	· Activity 4: Identify and Position Media Type (Extended Learning Activity)
· Teacher explains and compares the features of different media types.

· Students, in groups of 4-5, should complete the matrix using the provided list of media choices according to the types of attributes stated in the form. 
· After completion, teacher invites volunteers from each group to present their answers.

· Teacher provides suggested answer for student reference and draws conclusion to the activity. 
· Key points should be addressed related back to Activity 3 on how the appropriate e-marketing communication media choice will support the 4Ps of products or services.
	PPT#16-26
Student Worksheet 
p.7
	10 minutes

	· Activity 5: Group Discussion 
· Students in groups of 4-5 are required to read the case and complete Student Worksheet p.8 by selecting appropriate marketing media to achieve the objectives of the farm named All Green.  
· Invite students to present their answers. 
· As a conclusion, teacher explains the importance of choosing the appropriate media to achieve specific marketing objectives.
	PPT#27
Student Worksheet 
p.8
	10 minutes

	Part III: Conclusion

	· Teacher concludes the lesson by stressing the importance and impact of e-marketing in business environment and recapping the key concepts covered in this topic.  
	PPT#28- 29
	5 minutes
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