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Student Worksheet 1
Activity 1(A): Experience in e-marketing activities  
(i) Recall your own e-marketing activities such as online shopping, list four of them. If you had no such experience, interview a family member who has online shopping experience or other relevant experience.
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1. _______________________________________________________________________
2. _______________________________________________________________________
3. _______________________________________________________________________
4. _______________________________________________________________________




(ii) Based on ONE of the personal experiences shared in (i), complete the following table by giving details of the e-marketing activity. 
 
	1. Company/online shop involved:
	

	2. Date/Period of the activity took place: 
	

	Description (e.g. searching for product information, obtaining promotion information, sharing of post-purchase experience, etc.)

	3. Item(s) purchased/received: 
	

	4. How/from where did you know about the product/service for sale? 
	


	5. How often do you visit the online shop? 
	



	6. Cost and payment method?
	

	7. Any delivery service or after-sale service provided? 
	


	8. Was it a pleasant/unpleasant experience? Why? 
	

	9. Did/will you re-visit/re-order from this online shop? 
	

	10. Will you recommend it to others? Why or why not? 
	



Activity 1(B): Group sharing and presentation in class
Group members: 
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1. _______________________________ 
              
2. _______________________________ 
              
3. _______________________________  

4. _______________________________

5. _______________________________

6. _______________________________


Share your story/incident with your group members and then select the most interesting case to present in class. 
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Student Worksheet 2
Activity 2(A): Collect data/information 
Collect data/information about e-marketing activities and give a brief description of the content. 
	Examples
	Data/information collected

	Release of product information
Use of social media
Promotion information
Connection with customers
Membership scheme
Shopping portal
	


[bookmark: _GoBack]Activity 2(B): Group discussion on advantages of e-marketing
With reference to the data collected in Activity 2(A), discuss the advantages of e-marketing over traditional marketing strategies.
	Hints:
Speed of product launch
Contact with customers
Variety of promotion tactics
	

Cost of doing marketing tasks, e.g. research, promotion
Impact on product price
Provision of product information


	Advantages:
1.
2.
3.
4.
5.
6.
	Examples
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Student Worksheet 3
Activity 3(A): Extended activity
As a Marketing Manager of the company, you are required to formulate the marketing mix strategies for the business. Circle one of the following products/services that you are interested: (1) shoes-mending (補鞋), (2) bubble waffles (雞蛋仔), or (3) a cookery class (e.g. coffee/cake making, etc.). Discuss with your group members and work out “4P” plan and write your idea below: 
	Product/service:

	Marketing mix elements
	Suggested actions/strategies 

	Product
	

	Price
	

	Place
	

	Promotion
	



Activity 3(B) – Oral presentation 
Students in groups are required to present their plan on marketing mix strategies in class and other students should give comments on other groups’ plans using the peer assessment form (Appendix C).
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Follow-up question:
Are there any e-marketing strategies proposed in the plan? Why or why not?  If yes, what are they?  How can they help to market the product/service? 

_________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________


If no, why not?  
_________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
