Resources for the TEKLA curriculum at Junior Secondary
Topic 2  Marketing Mix
Strategies and Management – Extension Learning Element

Module E5 Marketing

	Topic Overview

	Topic
	Strategies and Management
E5 Marketing: Marketing mix– Introduction to 4 Ps

	Level
	S3

	Duration
	3 lessons (40 minutes per lesson)


Learning Objectives:

1. Understand the concepts of marketing and marketing mix, and 
2. Understand the concepts of product life cycle and its impacts on marketing mix.
	Overview of Contents:

	Lesson 1
	Product

	Lesson 2
	Price and Promotion

	Lesson 3
	Place


Resources:

· Topic Overview and Teaching Plan

· PowerPoint Presentation

Suggested Activities:

· Class Discussion

· Group Discussion

· Debate in class
	Lesson 1

	Theme
	Product

	Duration
	40 minutes


Expected Learning Outcomes:

Upon completion of this lesson, students will be able to:

1. describe what is a marketing strategy, and
2. describe and make a product strategy.
Teaching Sequence and Time Allocation:

	Activities
	Reference
	Time Allocation

	Part I: Introduction

	· Teacher starts the lesson by introducing the concept of what is marketing.
	PPT #2
	3 minutes

	Part II: Content

	· Teacher explains the concept of marketing.
· Teacher explains the concept of marketing mix – 4 Ps.
· Teacher explains the first component of 4Ps: product.
	PPT #3
PPT #4 – 6
PPT #7 – 9
	3 minutes
8 minutes

6 minutes

	· Activity 1: Class discussion

· Students are invited to share their views on the brands.

· Teacher invites volunteers to present their answers and provides feedback as appropriate and guide students to consider the correlation between products quality, design, etc. and products differentiation
	PPT #10

	4 minutes


	· Teacher continues to explain product strategy.
	PPT #11
	2 minutes

	· Activity 2: Debate
· Which brand is more successful?

· Teacher concludes the debate.
	PPT #12

	6 minutes
2 minutes

	· Teacher continues to explain product strategy.
	PPT #13
	3 minutes

	Part III: Conclusion

	· Teacher concludes the lesson by reviewing the key points covered.
	
	3 minutes


	Lesson 2

	Theme
	Price and Promotion

	Duration
	40 minutes


Expected Learning Outcomes:

Upon completion of this lesson, students will be able to:

1. describe and make a price strategy, and
2. describe and make a promotion strategy.
Teaching Sequence and Time Allocation:

	Activities
	Reference
	Time Allocation

	Part I: Introduction

	· Teacher recaps the concept of marketing mix
	
	3 minutes

	Part II: Content

	· Teacher explains the second component of 4Ps: price.
	PPT #2 – 4
	8 minutes

	· Activity 1: Class discussion

· Students are required to discuss the appropriate pricing strategy for different products
· Teacher goes through the answers with students and makes conclusion.
	PPT #5
PPT #6
	5 minutes
2 minutes

	· Teacher explains price setting issues.
· Teacher explains the third component of 4Ps: promotion.
	PPT #7
PPT #8 – 13
	5 minutes
10 minutes

	· Activity 2: Class discussion
· Students are required to give examples of different public relations promotion methods adopted by different brands.
· Teacher invites volunteers to present their answers and gives feedback.
	PPT #14

	4 minutes

	Part III: Conclusion

	· Teacher concludes the lesson by reviewing the key points covered.
	
	3 minutes


	Lesson 3

	Theme
	Place

	Duration
	40 minutes


Expected Learning Outcomes:

Upon completion of this lesson, students will be able to:

1. describe and make a distribution strategy, and
2. describe product life cycle and its impacts on marketing mix. 

Teaching Sequence and Time Allocation:

	Activities
	Reference
	Time Allocation

	Part I: Introduction

	· Teacher recaps the concept of marketing mix
	
	3 minutes

	Part II: Content

	· Teacher explains the third component of 4Ps: place.
· Teacher describes product life cycle and its implication on marketing mix.
	PPT #2 – 6
PPT #7 – 11
	14 minutes
15 minutes

	· Activity 1: In-class exercise
· Students are required to apply the concepts of product life cycle to different products.

· Teacher goes through the answers and makes conclusion.
	PPT #12
PPT #13
	3 minutes
2 minutes

	Part III: Conclusion

	· Teacher concludes the lesson by reviewing the key points covered.
	
	3 minutes


